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ABSTRACT
It﻿ is﻿ a﻿ class﻿ research﻿question﻿about﻿how﻿ trust﻿ and﻿perceived﻿benefit﻿ affect﻿ consumers’﻿purchase﻿
intentions.﻿This﻿research﻿examines﻿the﻿relationship﻿in﻿a﻿very﻿different﻿context:﻿consumer-to-consumer﻿
(C2C)﻿e-commerce﻿in﻿China.﻿Specifically,﻿this﻿research﻿empirically﻿assesses﻿the﻿differences﻿in﻿effect﻿
size﻿due﻿ to﻿ the﻿change﻿of﻿context.﻿First,﻿a﻿ theoretical﻿model﻿ linking﻿ trust,﻿perceived﻿benefit,﻿and﻿
their﻿antecedents﻿to﻿purchase﻿intention﻿is﻿developed﻿upon﻿the﻿literature.﻿Then﻿the﻿model﻿is﻿evaluated﻿
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THEoRETICAL dEVELoPMENT ANd RESEARCH HyPoTHESES
Theory of Reasoned Action (TRA) Theoretical Framework
Consumer﻿behaviors﻿is﻿a﻿main﻿research﻿topic﻿in﻿the﻿marketing﻿field.﻿Many﻿research﻿studies﻿can﻿trace﻿






TRA﻿states﻿ that﻿ consumers﻿will﻿ assess﻿ benefits﻿ and﻿ risks﻿ associated﻿with﻿ a﻿ purchase﻿ action,﻿ the﻿
assessment﻿result﻿will﻿directly﻿affect﻿their﻿purchase﻿intention,﻿which﻿eventually﻿determines﻿whether﻿
they﻿will﻿ conduct﻿ a﻿purchase﻿behavior﻿ (e.g.,﻿ Jarvenpaa,﻿Tractinsky,﻿&﻿Saarinen,﻿1999).﻿Figure﻿1﻿
summarizes﻿the﻿TRA﻿theoretical﻿framework﻿for﻿consumers’﻿purchase﻿behavior.
developing Country Context
To﻿ date,﻿ a﻿ rich﻿ body﻿ of﻿ literature﻿ is﻿ available﻿ on﻿ consumer﻿ behavior﻿ using﻿ the﻿ TRA﻿ theoretical﻿















Figure 1. The base model: Consumers’ purchase behavior based on TRA
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has﻿been﻿established,﻿its﻿effect﻿on﻿consumers’﻿Purchase﻿Intention﻿becomes﻿rather﻿small.﻿Perceived﻿
Benefit,﻿ on﻿ the﻿other﻿ side,﻿ becomes﻿ the﻿major﻿ driving﻿ force﻿behind﻿ consumers’﻿ online﻿ activities﻿
(Wang,﻿Po﻿Lo,﻿Chi,﻿&﻿Yang,﻿2004).﻿The﻿above﻿arguments﻿are﻿summarized﻿as﻿research﻿hypothesis﻿H1c.
Hypothesis H1c:﻿In a developing country context, Perceived Benefit has a much larger effect than 
that of Trust on consumers’ Purchase Intention.





















Hypothesis H2a:﻿ Consumers’ Perceived Risk is negatively related to their trust level in C2C 
e-commerce.
Perceived﻿Security﻿Protection﻿is﻿another﻿important﻿antecedent﻿to﻿C2C﻿Trust.﻿Perceived﻿Security﻿










Hypothesis H2b:﻿Consumers’ Perceived Security Protection is positively related to their Trust in 
C2C e-commerce.
Perceived﻿Privacy﻿Protection﻿deals﻿with﻿ consumers’﻿ perception﻿of﻿ how﻿ likely﻿ their﻿ personal﻿
information﻿will﻿be﻿leaked﻿to﻿unauthorized﻿parties.﻿During﻿an﻿online﻿shopping﻿transaction,﻿a﻿seller﻿
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Hypothesis H2c:﻿Consumers’ Perceived Privacy Protection is positively related to their Trust in 
C2C e-commerce.
Among﻿the﻿three﻿antecedents,﻿Perceived﻿Security﻿Protection﻿should﻿have﻿the﻿largest﻿effect﻿on﻿
Trust﻿ in﻿China.﻿ In﻿a﻿developing﻿country,﻿specifically,﻿China,﻿privacy﻿ is﻿still﻿a﻿ relative﻿new﻿issue.﻿









Hypothesis H2d:﻿In a developing country context, Perceived Security Protection has the largest 
effect on C2C Trust among all three antecedents.
Antecedents of Perceived Benefit
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Hypothesis H3b:﻿Decision Quality is positively related to consumers’ Perceived Benefit of C2C 
e-commerce.
It﻿ can﻿ be﻿ argued﻿ that﻿ Website﻿ Quality﻿ has﻿ a﻿ much﻿ larger﻿ effect﻿ on﻿ Perceived﻿ Benefit﻿ than﻿
that﻿of﻿Decision﻿Quality.﻿According﻿ to﻿Bai,﻿Law,﻿and﻿Wen﻿(2008),﻿Chinese﻿online﻿visitors﻿value﻿
Website﻿ Quality﻿ very﻿ much﻿ to﻿ the﻿ extent﻿ that﻿ it﻿ drives﻿ customer﻿ satisfaction﻿ and﻿ subsequently,﻿













Hypothesis H3c:﻿Among the two antecedents, Website Quality has a much larger effect on Perceived 
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Figure 2. Consumers’ Purchase Intention in C2C e-commerce in a developing country context
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Convergent﻿ validity﻿ is﻿ the﻿ extent﻿ to﻿ which﻿ an﻿ empirical﻿ indicator﻿ correlates﻿ positively﻿ with﻿
alternative﻿indicators﻿of﻿the﻿same﻿construct.﻿This﻿is﻿generally﻿assessed﻿by﻿examining﻿the﻿item﻿loadings﻿
on﻿the﻿construct﻿as﻿well﻿as﻿the﻿average﻿variance﻿extracted﻿(AVE).﻿A﻿high﻿loading﻿on﻿the﻿construct﻿
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loading﻿on﻿ its﻿ construct﻿ should﻿be﻿greater﻿ than﻿ cross﻿ loadings,﻿ i.e.,﻿ loadings﻿on﻿other﻿ constructs﻿
Table 2. The measurement instrument















































DQ1 I﻿am﻿confident﻿with﻿my﻿online﻿purchase﻿decisions. 0.782 0.861 0.915
DQ2 I﻿am﻿satisfied﻿with﻿the﻿choices﻿that﻿I﻿have﻿made﻿in﻿online﻿purchases.




C2CT1 Taobao﻿is﻿unreliable. 0.662 0.829 0.887
C2CT2 Taobao﻿cannot﻿be﻿trusted﻿due﻿to﻿too﻿many﻿uncertainties.
C2CT3 In﻿general,﻿I﻿cannot﻿rely﻿on﻿Taobao﻿sellers﻿to﻿keep﻿the﻿promises﻿they﻿have﻿made.












PI1 I﻿am﻿likely﻿to﻿purchase﻿products﻿on﻿Taobao. 0.882 0.933 0.957
PI2 I﻿am﻿likely﻿to﻿recommend﻿Taobao﻿to﻿my﻿friends.
PI3 I﻿am﻿likely﻿to﻿make﻿another﻿purchase﻿from﻿Taobao﻿if﻿I﻿need﻿the﻿products﻿that﻿I﻿will﻿buy.
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Table 3. Correlations of latent variables
C2CT DQ PB PI PPP PR PSP WSQ
C2CT 0.814
DQ 0.513 0.884
PB 0.257 0.589 0.838
PI 0.259 0.556 0.790 0.939
PPP 0.260 -0.018 -0.281 -0.237 0.853
PR -0.272 -0.032 0.175 0.174 -0.602 0.909
PSP 0.516 0.809 0.572 0.555 -0.013 0.001 0.846
WSQ 0.251 0.629 0.808 0.771 -0.221 0.154 0.697 0.855
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In﻿ this﻿ study,﻿ the﻿ effect﻿of﻿Trust﻿on﻿consumers’﻿Purchase﻿ Intention﻿ is﻿much﻿ smaller﻿ than﻿ that﻿of﻿
Perceived﻿Benefit.﻿ In﻿past﻿studies,﻿ researchers﻿have﻿found﻿ that﻿ the﻿effect﻿of﻿Trust﻿on﻿consumers’﻿
Figure 3. Empirical results
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service﻿ providers.﻿ Website﻿ Quality﻿ is﻿ a﻿ rather﻿ objective﻿ measure﻿ while﻿ Decision﻿ Quality﻿ can﻿ be﻿
higher﻿subjective.﻿C2C﻿e-commerce﻿websites﻿can﻿strive﻿to﻿improve﻿quality﻿by﻿checking﻿against﻿many﻿
established﻿metrics﻿such﻿as﻿response﻿time.











literature.﻿ In﻿ short,﻿Trust﻿ and﻿Perceived﻿Benefit﻿have﻿a﻿ significant﻿positive﻿effect﻿on﻿consumers’﻿
Purchase﻿Intention﻿in﻿a﻿(C2C)﻿e-commerce﻿context.﻿The﻿antecedents﻿identified﻿for﻿C2C﻿Trust﻿and﻿
Perceived﻿ Benefit﻿ all﻿ have﻿ significant﻿ impact.﻿ This﻿ result﻿ supports﻿ that﻿ the﻿ theory﻿ of﻿ reasoned﻿
action﻿(TRA)﻿model﻿ is﻿applicable﻿ to﻿C2C﻿e-commerce﻿in﻿a﻿developing﻿country﻿context.﻿Because﻿
characteristics﻿ of﻿ developing﻿ countries﻿ can﻿ be﻿ vastly﻿ different﻿ from﻿ that﻿ of﻿ developed﻿ countries,﻿
validating﻿the﻿applicability﻿of﻿an﻿existing﻿theoretical﻿framework﻿is﻿a﻿contribution﻿by﻿itself.
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